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Sept. 1-Oct. 24,1975 
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TO: Selected S.M. , AM-CS's, AM-DS's, D.M.’s, M/R*s 
(Metro New York & Southern California) 

FROM: J. J. Gillis ’ ’ V : t 

SUBJECT: 5th Sales Cycle Activities 


After a very successful introduction in your 
market areas, Benson & Hedges 100's Box will 
be introduced nationally during the 5th Sales 
Cycle (September 1-October 24, 1975). 

As a result of your efforts during its initial 
debut, Benson & Hedges 100's Box gained significant 
extra business for the brands We fully expect 
to experience similar results nationally. 
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Benson & Hedges lOO’s Box will be the Primary 
Brand during the 5th Sales Cycle. Completing 
the Retail Sell-In will be Marlboro Lights 
as the Secondary Brand, and Saratoga 120*3 
and; Virginia Slims as the Tertiary Brands. 

This will compliment the national introduction. 
It is important that we direct our efforts and 
expertise toward maximizing the activity already 
generated with Benson & Hedges 100 f s Box. 
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